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Brief contribution on the terms “Tourism Management” and “Hospitality Management” and their inter-relations.

Tourism Management  -  Definitions
Tourism Management can be defined as an executive function 

of enterprises, 

associations and 

public authorities, 

that market tourism services for potential customers. 

Examples: 

Tourist Authority of the State of Saarland takes all necessary measures to promote tourism in Portugal’s capital.

Enterprises: firms other than hotels, restaurants…(=”HOSPITALITY MANAGEMENT”), in particular travel agents, (passenger) transport companies, event agencies…;

TOURISM MANAGEMENT

unites three scientific disciplines:

· General business administration / management of businesses:

Financing, personnel, purchasing – processing – marketing…

· General theory of management:

Management  theories and principles, participation, motivation… - applied in tourism /enterprises;

· Theory of tourism:

motives for travelling, environmental factors, facts and figures, tourist organizations (local, regional, nation-wide, international) – their tasks, marketing…
Practical Approach:

Overall Term: (Hospitality and) Tourism Management
Comprising:

Most important (sub-)term: a) Hospitality Management (hotels, gastronomy),

Remainder: b) Tourism Management (tourist boards = local / regional… tourist organizations, travel agencies, IT-assistance…)
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 Hospitality and Tourism Management

In America, Hospitality and Tourism Management (HTM) can be a business major in either a Bachelors of Science, Bachelors of Commerce or a Bachelors of Arts.

Graduate students graduate with a Masters of Business Administration, a Masters or Science, or a Doctorate of Philosophy in Hospitality and Tourism Management.

It is a focus that is studied by individuals that are intending to work in the Hospitality Industry, examples of which are; Hotels, Resorts, Casinos, Restaurants, and Events.

Within the HTM concentration there is generally:

· Food Management and Operations (Examples: Food Science, Food Selection and Preparation, Food and Beverage Operations)

· Lodging Operations (Examples: Hotel Operations, Resort Management, Lodging Management, Financial Management and Cost Control for Hospitality Organizations)

· Global Tourism (Examples: Travel and Tourism Management, Tourism Analysis, Hospitality and Research Methods)

· Sustainable Tourism (Examples: Natural Destination Management, Responsible Tourism, Green Tourism and Eco-Tourism, Alternative and more Environmentally friendly ways of working within the whole Tourism industry)

· Tourist Attractions Management (Examples: Heritage Attractions, Arts and Cultural Attractions, Industrial Attractions, City Based Attractions, Retail Attractions, Natural Attractions)

· Entertainment Management (Examples: Theme Park Management, Theatre Management, Cinema Management, Museology, Live Music and Music Festival Management).

· Event Management (Examples: Hospitality Sales, Catering Management, Hospitality Marketing Management)

Hospitality management studies

From Wikipedia, the free encyclopedia

  (Redirected from Tourism management)

Hospitality management is the academic study of the hospitality industry. A degree in Hospitality management is often conferred from either a university college dedicated to the studies of hospitality management or a business school with a department in hospitality management studies. Hospitality management is the academic study of the hospitality industry. A degree in Hospitality management is often conferred from either a university college dedicated to the studies of hospitality management or a business school with a department in hospitality management studies.

Several large corporations such as Marriott, IHG, Hyatt, Starwood, Wyndham and Hilton Hotels have summer internships in training programs for students majoring in Hospitality and Tourism Management, to help students get valuable work experience.

Tourism Management – Contents from:Curriculum at Austrian tourism schools:
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· Touristic information management

· Analysis of touristic concepts

· Environment management 

· Mutual effects between tourism and its environment (economically, ecologically, socially, politically, technologically)

· Professional networks
· Destination management

· Theme parks and leisure establishments

· Management of (trade) fairs

· QM Quality Management
· Analysis of touristic concepts, / Benchmarking

· Management of (trade) fairs: planning of participation and evaluation
· Project Management: implementation of at least one project

(covering more than one subject, work in a team)

Literatur Günther Haedrich et al.: Tourismusmarketing und Fremdenverkehrsplanung. ISBN 3110151855. Preview online abrufbar unter [3110151855] PDF-Datei

Von „http://de.wikipedia.org/wiki/Tourismusmanagement“  Kategorien: Management | Tourismus
'''Tourismusmanagement''' bezeichnet die Führungsaufgaben in betriebs-, verbands- und gebietskörperschaftlichen Organisationen, die Leistungen für potenzielle Nachfrager von [[Tourismus|touristischen Leistungen]] vermarkten. Nach der Definition von Ulrich wird als Management die Gestaltung und Lenkung zweckorientierter sozialer Systeme verstanden. Auch der Tourismus kann als ein solches System verstanden werden, das mit marktlichen und gesellschaftlichen Teilöffentlichkeiten in engen wechselseitigen Austauschbeziehungen steht. So gehen beispielsweise von der Umwelt Einflüsse auf das touristische System aus, wie die Veränderung der Werthaltungen der Bevölkerung, durch die das Verhalten der Touristen maßgeblich geprägt wird. 
Das Tourismusmanagement ist unter anderem verantwortlich für 

* die Verbesserung der Konzepte und Geschäftsmodelle

* die Entwicklung neuer Ertragsmodelle und die Ertragssteuerung

* die Einbeziehung neuer Kommunikationsmittel/-wege in das Unternehmen

* die Entwicklung neuer Produkte/Produktdifferenzierung

* Strategien für die Bearbeitung neuer Märkte

Die Besonderheit am Tourismusmanagement ist, dass es aus drei verschiedenen "Lehren" besteht. Das Tourismusmanagement muss nämlich die 
· allgemeine [[Betriebswirtschaftslehre]], 
· allgemeine Managementlehre und 
· die Tourismuslehre miteinander vereinen, 
um erfolgreich zu sein. Jedoch können fast alle Konzepte der allgemeinen Managementlehre auf den Tourismus übertragen werden. So ist das Tourismusmanagement eine spezielle Managementlehre, die sich mit den Besonderheiten der einzelnen Tourismusbetriebe sowie der Führung dieser Betriebe beschäftigt.
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